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A Reflection of what I Learnt from this Assignment: Sony Social Media Strategy
Ever since the advent of social media, it has paved its way into most individual's lives and digital marketing across the world. One of the main lessons that I learned that social media empowers brands by offering a unique chance to connect with vast audiences on a more profound and personal level albeit at low costs. When executed right, effective social media campaigns can catapult a business like Sony into stardom by the creation of a loyal following online in which a firm can build marketing initiatives and profitability potential. Through the assignment, I gained insight into Sony's history, innovations, and current social media presence. With that in mind, I learned that Sony, one of the leading firms during the 1950-1990s, has been in decline in the past few years which can be largely attributed to the firm's failure to embrace the latest technological trends. This is evidenced by the lower followers and presence in various digital platforms.
[bookmark: _GoBack]Here, I learned one valuable lesson, social media is one of the most important elements of success in a highly technological world.  I also learned that Sony’s competitors such as Microsoft have wholly embraced digital marketing tools as a means of engaging their customers and promoting various products.  I got the opportunity to apply all the knowledge I had gained in class to formulate SMART goals and strategies for the social media campaign that would transform Sony into one of the market leaders by increasing the online brand awareness and brand engagement. Other important lessons were the role of customer and competitors’ analysis in the creation of viable social media strategies. I got an opportunity to explore some web tools and platforms to determine alternatives that allow for connections and participation online. I also gained information on the contemporary tools, applications, digital platforms that are used to convey the content in a firm’s effective social media campaign.  Lastly, I learned how to create an actual content plan and implementation of a company’s social media strategy.
